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Create a Page

Connect your business, yourself or your cause to the worldwide community of people on Facebook. To get started, choose a Page category.

e Create your project page

Select “Business or Brand”. I

Find a name that represent oty or Pt Fre
who you are and makes it
easier for users to find you (ex:

EIF in Zambia) and select
“Non-Governmental
Organization (NGO)” as the
category.

Community or Public Figure

Shopping & Retail

Connect and share with people in your community, organization
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e Add alogo

Use the EIF logo as per the EIF
branding guidelines.

Enhanced Integrated

Framework

Organization
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a Add a banner image WORKING 105 VERRS
For LeasT | |[ERaae
DEVELOPED | |[chancing
COUNTRIES b

Use an image that represent
the ongoing projects in your

country.
“.E|JF  Enhanced Integrated
e Framework

Organization
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0 Add a description

—

Craft a description of the work EIF Q Rue de Lausanne 154 1202
. . Geneva, Switzerland

does in your country that includes
project examples and stories. It does L
not need to be very long, but it should o Qo
provide a good overview of what you
dO for someone WhO iS nOt fami”ar o The EIF partnership of 51 countries, 24

) donors and eight partner agencies works
with EIF or trade. closely with governments, development

organizations and civil society to assist
least developed countries (LDCs) use
trade as an engine for development and
poverty reduction.
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e Identify one person to be your

Editor's Facebook Account Name]

page’s editor

It is important that one person is responsible for publishing on
the account. That way, they can ensure the account publishes
regularly and are aware of the content to be published. This
also makes it easier for colleagues to reach out to them if they
want to publish something.



[BX 8 steps to successfully manage an institutional E
Facebook page

° Maintain frequency

] i
r U U
Try to post at least once a week 00000
so keep your audience C W ) @ 0
interested and engaged. 000 @ ®
JOIL XX
o0
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0 Publish during peak hours

Leverage Facebook’s peak
hours to reach your audience
when it is most active: 7-9 am,
12-1 pm, 4-6 pm.
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° Interact with your audience @ uvserrame

Wow!! Inspiring. | can relate with her.... Great job EIF.

Like - Reply - 6w

Make sure to respond to g 4 Author
. Enhanced Integrated Framework
comments and private Thank you User. We at EIF are committed to

messages yOU receive from supporting women in trade because we believe in
' ' the power and potential of women like Rosalie.

users. This will encourage them

to interact with you and your

content.

Like - Reply - 6w O )

Write a comment...




Thank you!

All of the content on EIF's CommsConnect is licensed under a Creative Commons Attribution-NonCommercial-
ShareAlike 4.0 International (CC BY-NC-SA 4.0) license. This means you are welcome to adapt, copy and share it
on your platforms with attribution to the source and author(s), but not for commercial purposes. You must also share
it under the same CC BY-NC-SA 4.0 license.

If you would like to re-use any material published here, please let us know first by sending an email to Fangzhou

Liang: fangzhou.liang@wto.org

A space to learn, exchange and get inspired!



https://creativecommons.org/licenses/by-nc-sa/4.0/
mailto:fangzhou.liang@wto.org

